EDHKRMA

FHEImxie

2025-26
HONG KONG

X IRTE Customer Service mwass ron
£IMF4HE Entry Form

1B Deadline: 5 - 6 - 2026

E28/E—Y Step |
ER2BEREBREZNSMEABRARECEL  RELRHA  BAEEEEATEEEHE -
It is suggested to emalil the Entry Form and Business Registration Copy to the Association at an earlier date before the deadline.

B Email: event@hkrma.org

$E_=% Step2
[BERSETEE] (TATHEBRENEARZR) WARBLEAZNUA  NEBE2XEEETEERHS -
Written Customer Service Proposal should be reached the Association on or before the deadline by email.

B H Email: column.chu@hkrma.org; janet.mak@hkrma.org

WAEZR L T&IBH Must complete ALL parts:
% 1 615 / SECTION 1

Brand Name / Division:
(AR ZBPI 28, - FRHESS ° Must complete if it is participated by brand or individual division.)

RAEBITHABSIRKRZ BT

(RERABRIUL : )

Name of Chief Executive or representative of company:

(Position of representative: )

ik

Address:

FE=E Tel: B HE Email:

P ZE & G055 Business Registration No:

B4R ALER B

Contact Person: Title:

T S Email: B L Tel:




% 2 =R / SECTION 2

1. 28MEEHSEBEIRET BB Number of Outlets / Service centres of Participating Company*:

B AE KIS (Excel)  BEE—17 HFIE 2 7] RBBY S H B S IRIF T 0095 E - JIFEPTEIAL - EiE R L/ IRIEHFE -

*Please attach by email of an up-to-date Iist in excel file of your outlets / service centres, including address, telephone numbers and trading / servicing hours.

2. Z2FNT/EFIHIRE B A B Number of Employees of participating company / division:

3. IRFEME [INZE - B8R« $877] Nature of Service (e.g. Retail, Cathering, Banking):

4. FEm/ARFEEER) [UNEFEE - ZRE] Type of Products / Services (e.g. Fashion, Jewellery):

5. AARIELMBE = BN BB ImES -
Our company has entered the past three Hong Kong Awards for Industries (HKAI).

A Yes O J8F No O

A o BHIEATER o If yes, please list out the below information.
2BFE) Year 22485 Category #2785 Award attained (205 if any)

2 E A% Note to Entrants:
RIFEAEE : tEAERMERE - 2FWIEBREET (EABRAELRIED) (F486E)MRTE - REGBEAERAFLE -

Protection of Personal Data: Entrants, as data users, are reminded to comply with the provisions under the Personal Data (Privacy) Ordinance (Cap.486)

and to protect the privacy of the personal data concerned.

¥ B8 Declaration:

AN I RRRIRIBETHABREMEZANKR - RATA BT HRENTEEY [2025-26F 8 TR%E: BERS]
—UABEEZRERTE

| hereby agree to abide by all the rules and regulations of the Award and agree that all decisions made by the Organizer and by the panel of judges
are final and binding in all respects and matters relating to the 2025-26 Hong Kong Awards for Industries: Customer Service.

%522 Signature: B {37 Title:
=B AL Signed by: H HA Date:

&Rl Enquiry: (852) 2866 8311
RABEBA FREEBARZ KRR : (AREZHR—IE)

Our company has come to know this competition through the following channel(s) : (You may choose more than one item)

O TP ERE S Email from the HKRMA O Facebook O HKRMA# U, Website O B 48uh Government Website
O = #HEE R /)M HKRMA Brochure 0 %E & Radio O S{2/83R Poster 0 BNEEE K Leaflet

0O H bR R1EE ) Referral : ("B 7EFA please specify) O HAth Others : (FB5REPA please specify)




2025-26 BB I ¥R | EERE [ EEREHEE

2025-26 Hong Kong Awards for Industries: Customer Service
"Customer Service Proposal”

BERBAETEELARENEERERRYE  SitrHRABEREMMETHN—ETE -
REEZUAMAMTEERERER
Customer Service Proposal could include company's on-going programme, or new activity / programme that aims
at enhancing the level of customer service.

AREUEBEZ AT - & [BERBEEE] FIERALSEAZR) ERWYG  WEHFTRRZEHE
The "Customer Service Proposal" (you may use this Template for submission) and the attachments should be reached
the Association on or before the deadline via email:

EH Email : column.chu@hkrma.org; janet. mak@hkrma.org

#1F B B Deadline: 202656 A5H (5 June 2026)
EHEnquiry: ERE Tel: 2866-8311 / #98 Website: hkai.hkrma.org

. 2R #IBFH Participating Company Information

22\ 7] Company Name

# 32 Chi):

++

P

Eng):

2 E T h2/E8F9 Brand Name / Division
(FF 3 Chi):

\

(3 Eng):

FRISME[INZE - £48 - $877] Nature of Service (e.g. Retail, Catering, Banking):

= fn/ AR S FB R [ anBS 2L /75 45 B ¥2 ] Type of Products / Services (e.g. Fashion, Jewellery):

BENARINEEERGENBERE | (FT2R07H5)

Please briefly describe the nature of business and customer group of your company: (Should no more than 80 words)

iRt S R 8l 2
Please provide the name of your Customer Service Programme:

(A3 Chi):

(32X Eng):




Il. BEE BRI 8] Customer Service Programme

1. BERIEZ Objective of the Service Programme / Service Philosophy of Company (10%)

WEHEEETRENRE - BRI (FTZR100755)
What are the missions and objectives of your company towards customer service excellence? (Shouid not more than 100 words)

2. BRI HE/5 8K BE R #1 1T Overall Strategy of the Programme and Implementation (20%)
() WEIRBNE B RS RBERA S RENE B S mEL?

What is the rationale behind for the company to establish the routine service programme or new service
programme?

BN For example:
O RARENBZEGIRE
To achieve company's missions, objectives and visions
O o RREEETS B IEER
Expect to pursue company's market position and segments
O EEEAmSRAEMmEANBEENE
Collected customers' views and to respond to their expectation
O Efth:

Others, please elaborate:

(2) BENBEIRBIERSGTE - BEBREATBIR ? WEFE  FLUOFHRAZE )
Does the company's customer service measures or plans include the following objectives?
(Please elaborate with no more than 30 words if necessary.)

O hnosid/8 TEHEARM)BBMNBEK

To strengthen the communication and relationship between the company / staff and customers:

O hnss 8 THYEIBAIREE -

To enhance the knowledge and skills of staff:




O #E B T REAERIRHE R

Provide incentive to encourage staff to deliver excellent customer service:

O REFRHEERGABBETHERE
Provide value-added service to surpass customer's expectation:

O SEINRMEARHECE/ B - REESREEN MEFEO R -

To improve the facilities / equipment / technology provided to offer better service to customers:

O BRRBAE  SEEEKEERS

To re-structure the service process to provide better service to customers:

O 2E 8 T HRENERMEHE
Buttress loyalty of staff or customers towards company:

O HABHEE
Others:




(3) BENMULRBFT EINAR/IRE - ARHEITHBIE - flan

Please briefly elaborate your service initiatives / activities, and the ways to implement the programme.

o RISHVEREEE
What have been included in the service programme / activities
o TR M
Timeframe and ways of the programme
o HITHHR BEEEREIMNZE - Bfish BB K2 EE

Target participants of the programme, involvement of the management, the other stakeholder / relevant partners, etc

(B TZRM, 200715 - A BEZ A WA AR SRS B B - TRAUAZEIE AL ERIETEREZ B o AIINER RIERIE #5F)
(Please elaborate with no more than 1,200 words. The Proposal should focus on customer service initiatives / activities instead of the products

or services offered for sale, and graphic & flow chart is allowed)

3. Bl¥T/ARFERIE Creativity & Service Innovation (20%)

(1) .:%%LEQTZZDHE@AE’JH%‘“ BEMEIELEE - fIMARIRENEREEES - SERBREFMAFTE
ERTTREE N RISER

Please state briefly the changes / breakthrough made to traditional service processes / operations, such as
innovative measures that help engage customers or new elements added to enhance customers' experience.

(Please briefly elaborate with no more than 200 words.)




() MRA/BE LA RGTE - ERE - 1T - BERGRENTGES  SAFENEIZNH A 2EE?
Throughout the processes from planning, formulation, implementation to measurement, what would be the
most distinctive and creative item(s) of your customer service programme / activities?

(Please briefly elaborate with no more than 200 words.)

4. AL R R 3% Assessment Mechanism and Results / Effectiveness (10%)
(1) BERRIE SR T AHE BT TH) AR IG5 he/a1 817

Has your company adopted the following assessment mechanism to measure the effectiveness of the initiatives/
activities mentioned in the Proposal?

O e EEERTE TA
Internal mystery shopper assessment
O ExrER DS
Collect views from customers by feedback forms
OFBRETMETWENER
Views collected from staff
O FEEIMIB TSRS - B

Assessment by external party, name of the association:

O HhaPfha 0% - A
Others, please specify:

(2) FEIRMERHER R © (FUTZR00FHEMH - AAX FatEF 7t FiE)
What are the results obtained from the assessment of the programme?

(Please briefly elaborate with no more than 200 words. You may use point form or graphs to elaborate)

(3) AIFIH A Bl ST 2 G- JE BN AR A5 AE B ) BRIR Bl a2 A
Any award or recognition related to services received in the recent 2 years?




5. sTEIM R A 3= & AT 58 M Cost Effectiveness & Sustainability (10%)

(1) AR R RE BN A R IRIE IR B /AT 8] - REFEBENEZTRIGKT -
Any actions to sustain or review the company's service programmes / plans so as to maintain high-quality
customer service levels.

(Please briefly elaborate with no more than 300 words.)

(2) EARIFLARISIE B /AT EIPA IR A E RN E TR - BB BRUE S W E? AT Z N300 FF5 R
Is your company satisfied with the relative effectiveness of the resources and manpower costs devoted to the
service programmes / plans?

(Please briefly elaborate with no more than 300 words.)

fiisE Note:
BRE L m] Al ZIMNART IR INE RS - 1B ZFFE L T -
You may provide supplementary information by Appendix, but should conform to the format below:
o NZR0EA44
No more than 10 pages in A4 size
o AIUFXHEXEER
Written in Chinese or English
o AXA[ERFMES - FI5  EXRXAEEEFEE

Supplementary information such as illustrative photos, diagrams, tables, figures can be included




